PLUS COMMUNICATIONS

STRATEGY
+ EXECUTION
= RESULTS

Founded in 2011 by three of the nation’s top political and public affairs strategists,
PLUS Communications is a bipartisan Beltway-based consulting firm. Distinguished for our
campaign-style approach, the firm today employs over 100 professionals, including more than a
dozen partners with unrivaled experience advising Fortune 500 companies, trade associations
and non-profit organizations across a host of industries.

CAPABILITIES BRIEF

ABOUT US
PLUS Communications has received many of the highest accolades in the communications industry,
including PRWeek’s Best in Public Affairs and Best for a Cause awards – in addition to being named
a recent finalist for “Outstanding Midsize Agency” – and PRovoke Media’s Gold SABRE award for
Best in Public Affairs and Best in Telecommunications. 2020 also saw PLUS be named a PRWeek
Purpose Award finalist in three categories, as well as win a SABRE Award for “Best in Associations”
in recognition of a successful nationwide public affairs campaign.

SINCE 2011

PR WEEK AWARDS

13

4 WINS
9 FINALISTS

SABRE AWARDS

4

3 WINS
1 FINALISTS

REED AWARDS

4

4 WINS

POLLIE AWARDS

5

5 WINS

SHORTY AWARDS

2

1 WINS
1 FINALISTS

Our partners have spent decades winning the nation’s most high-profile contests and lead a
full-service team offering the best in campaign management, media relations, digital strategy,
coalition building, advertising and grassroots mobilization.

Our bipartisan network of political and communications professionals across the country
ensures our counsel is informed by the very latest thinking and intelligence. Backing those
efforts is an award-winning collection of media strategists, writers, producers and digital
specialists who know how to cut through the noise and reach target audiences with dynamic
and memorable storytelling that connects at an emotional level. Our ability to design and
deploy a fully integrated approach is a core competency of our firm.
When executing any high-level public affairs effort, PLUS employs a campaign approach.
Above all, that means we are committed to working harder than the opposition to advance
clearly defined goals and messages that are grounded in research designed to win. At PLUS,
every member of our campaign team is deeply involved in the management and execution of
the campaign – the same level of attention, commitment and buy-in that we would devote to a
major political or legislative contest.
We wake up every day and go to bed every night thinking about what we can do to help our
clients achieve their missions.
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PLUS COMMUNICATIONS

OUR SERVICES
PLUS offers a full suite of public affairs and communication services, distinguishing ourselves on
issue-based efforts. Our clients’ mission is our own and we bring a results-oriented mindset to every
client and project across all of our services.

Communications
+
+
+
+

Message Development
Media Relations & Training
Media Monitoring & Social Listening
Crisis Communications, Litigation Support,
Mergers & Acquisitions

Creative
+
+
+
+

Video Production
Web Development
Branding
Graphic Design

Activation
+
+
+
+
+

Field, Grassroots & Grasstops
Coalition Building
Third Party Recruitment
Competitive Intelligence
Event Planning

Advertising
+
+
+

Digital Advertising
Television & Radio Advertising
Integrated Video Buying
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CASE STUDIES
American Health Care Association (AHCA)
From the earliest days of the COVID-19 pandemic in the United States, long term care facilities found themselves on the front
lines protecting one of the most vulnerable populations. As the pandemic grew, the American Health Care Association (AHCA),
which represents more than 14,000 long term care providers, asked PLUS Communications to expand on our existing working
relationship. We launched a robust media engagement and advertising effort using recrafted messaging to call on Americans
to rally around long term care providers. To date, this effort has helped secure more than $10 billion in funding for the industry
from the federal government, which has been essential in keeping many providers in operation. At the same time, our effort has
buttressed the industry’s image with lawmakers, regulators and the general public during a period of intense media scrutiny.

The American Hotel & Lodging Association (AHLA)
COVID-19’s impact on the hotel industry has been more severe than September 11th and the Great Recession of 2008
combined. AHLA tasked our firm to quickly develop a national earned media and digital strategy to quickly build awareness
of the hardship the hotel industry was facing and urge the Trump administration and Congress to provide swift economic relief.
Over a two-week period, we secured more than 10,000 news stories for AHLA, produced fact sheets for every state, and ran a
successful geotargeted advertising campaign to Capitol Hill – resulting in the inclusion of several measures pushed by AHLA
in the CARES Act.

Charter Communications
After announcing plans to merge with Time Warner Cable and acquire Bright House Networks, Charter Communications faced
opposition that zeroed in on the fact that Charter would become the second largest broadband provider in the U.S. To position
Charter as a leader in telecommunications and pay the way for the company’s merger, we launched a comprehensive campaign
to showcase Charter’s company culture, foster community relations and highlight customer benefits across the country. Our efforts
resulted in regulatory approval from the FCC and DOJ, as well as required state agencies, and we continue to work alongside
Charter to elevate its brand reputation in D.C. and nationwide.

Campaign for Sustainable Drug Pricing (CSRxP)
At the end of January 2019, the U.S. Department of Health and Human Services announced a proposed “Rebate Rule” that
represented brand-name drugmakers’ attempt to deflect attention from skyrocketing drug prices. PLUS targeted members of
Congress in an aggressive grassroots advocacy campaign, launching a national digital advertising campaign that declared the
Rebate Rule a “Big Pharma Bailout.” Less than six months later, the Trump administration withdrew the Rebate Rule, citing key
messages from our campaign in its decision.

FWD.us
In early 2017, Louisiana had incarcerated more than 35,700 people and spent more than $700 million per year on prisons. FWD.us,
saw the then-“prison capitol of the world” as an opportunity to pass meaningful criminal justice reform and give inmates a second
chance. Over five months, PLUS helped FWD.us secure media hits across Louisiana’s most popular newspapers using real-life
stories and fact-based arguments to build public support for comprehensive reform. Democratic Governor Jon Bel Edwards signed
10 criminal justice bills into law, resulting in an estimated $262 million saved on prison spending and $184 million reinvested into
programs to reduce recidivism.

Fairness for Athletes in Retirement (FAIR)
The Collective Bargaining Agreement (CBA) reached by the National Football League (NFL) and the NFL Players Association
(NFLPA), starting in the 2021 season and running through 2030, delivered a big win for former players who retired prior to 1993.
Alongside them was Fairness for Athletes in Retirement (FAIR), a PLUS Communications client, who led the advocacy campaign
for pension parity. PLUS worked with players and advocates like former NFL greats Jim Brown and Steve Largent to successfully
promote FAIR’s message of pension parity. Through a multi-faceted campaign driving a sustained message to a targeted audience,
PLUS helped FAIR put points on the board for pre-’93 NFL retirees.
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